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Anti Unfair Competition Operations Policy
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1. General policy:

The quality and price of our products and services will determine our success. The company
is not allowed to engage in any behavior that excludes competitors.

The company adheres to the standards of fair operation, advertising, and competition, and
prohibits any direct or indirect collusion.

2. The company takes appropriate measures to protect customer information and establishes
processes to ensure compliance:

1) Strictly keep confidential the names and contact information of key personnel on the
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client side;

2) Strictly confidential cooperative suppliers;

3) The company shall develop a plan to ensure that advertisements for products or services
do not contain false or misleading statements and comply with the requirements of fair
business practices and relevant advertising laws;

4) The company has established clear disciplinary regulations regarding the consequences
of violations by management and employees, as well as methods for investigating allegations
of collusion.

3. To strictly comply with the above requirements, all commercial activities of the company
are strictly prohibited from:

1) Reaching agreements with competitors on fixed prices or boycotting customers, suppliers,
or other third parties;

2) Agreement with competitors to segment markets, customers, or product/service
categories;

3) Engage in any form of labeling;

4) The fixed price at which customers resell products or services;

5) Illegal assembly refers to an agreement to sell products or services on the condition
that the buyer purchases another product or service from the seller;

6) Discuss or exchange commercially sensitive data with competitors, including customer

and product/service data.
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